
February 10,2006 

Ms. Marlene B. Dortch 
Office of the Secretmy 
Federai Communications Commission 
445 12th street, S.W. 
Washington, DC 20554 

Attention: Fhforcement Bureau 
Consumers Telecommunications Division 

Re: Certification of CPNI Piling (February 2,2006) 
Docket NO. EB-6-36 
EB-06-TC-060 

Dear Ms. Dortch 

We are resubmitting herewith our corrected report providing the annual CPNI 
officer d c a t i o n  and accompanying statement explaining how the operikting 
procedw of Emery Telephone &/a Emery Telcom, Carbon/Emery Telcom, Inc. Emery 
Telecommunications & Video, Tnc. and Hanksville Telcoin, Inc. (collectively, Emery 
Telcom) ensure complance with the FCC‘s CFW rules. 

Public Notice, DA 06-223 (released on January 30,2006), inadvertently omitted Emery 
Telecommunications & Video, Inc. as one of the named carriers under the Emery Telcom 
umbrella and the formal corporate name for Emery Telcom. This filing is intended to 
correct these clerical errors. Emery Telcom also notes that its February 2,2006 filing 
was made in WC Docket No. 05-196, as specified in the eIectrodc Wing instructions on 
Page 2 of the January 30,2006 Public Notice. Nonetbdess, Emery Telmm is refiling 
the corrected annual CPM officer certification and accompanying operating procedum 
statement in Docket No. 3B-06-36, a8 specifled in the FCC’s Public Notice, DA 06-258 
(released February 2,2006). 

The original report, filed on February 2,2006, in compliance with the FCC’S 
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In accordance with Section 1.12 of the Commiss~on's Rules, please direct any 
questions or mwpondence regarding this filing to our counsel, Richard D. Rubino, 
Blooetoq Mordkofkky, Dickens, Wu@ & Pmdergast, 2120 L Street, N.W., Suite 300, 
Washingto% DC 20037. 

CC: MI. Byron McCoy (PCC) via enlail 
Best Copy and Printing, Xnc. via email 

http://rnmv.emerytebom.com


CERTLFICATION OF CPM FILING, FEBRUARY 2,2006 
[Section 64.2009(e) ofFCC Rules] 

EB-06-TC-060 
EB DOCKET NO. 06-36 

I, Brock E. Johansen, an officer of Emery Telephone d/b/a Emery Telcom, CarbodEmery 

Teicom, Inc., Emery Telecommuoications t Video, kc. and Hanksville Telcom, Inc. 

(hereinafler “the Companies”), do hereby certify based upon my personal knowledge that 

the Companies have established operating procedures that are adequate to ensure 

compliance with the rules in 47 C.F.R. $9 64.2001-64.2009. The statement 

accompanying this certificate explains how the Companies’ operating procedures ensure 

that they are in compliance with those rules. 

Date: February 10,2006 u 



G PROCEQURES FOR COMPLIANCE 
-mwTHcpNN REGULAnONS 

Every employee of Emery Telephone d/b/a Emery Telcom, Carbon/Emery Telcom, hc. ,  

Emery Telecommunications & Video, Inc., and Hanksdle Telcom, Inc., (the “Companies”) has 

a duty to protect the confidentiality of customer proprietaq information (TPNI”), as defined in 

47 U.S.C. 5 222ff). A violation o f  the Companies’ operating procedures will result in 

disciplinary action. For a f i s t  violation, an employee will be given a waraing and the violation 

will be noted on the employee’s record. An employee will be subject to termination of 

employment for a second violation. 

The Swvice categories provided by the Companies include local exchange telephone 

service, long distance telephone service, and Internet access service. It i s  the Companies’ policy 

to a use CPNI. for any sales or marketing purpose. Specifically, use of CPNI obtained &om the 

Companies’ provision of one service category to market a second service categm to individuals 

or businesses that are not already customers of that second setvice categoq is strictly prohibited. 

No Company employee shall discIose CFNI to any Company affiliate or other tbird party 

unless such disclosure is required by a lawfir1 subpoma or is used for the following purposes: 

(1) to bill or collect payment for the Companies’ services or (2) to protect the rigbts or property 

of  the Companies or its customers. A Company employee that receives or obtains CPM fox the 

purpose of providing any telecommunications service shall use such information only for such 

purpose, and shall not use such infomation for any marketing purpose. 

A Company empltoyee shall. disclose CPM only upon an affirmative request by the 

customer and only after validah& that the person requesting the infomation is the person that 

opened the account with the Company. The validation proceas must, at a minimum, include 

asking the person requesting CPNI for the last four digits of the customer’s sociaI security 

number and only disclosing the CPM if the corrmt four digits are provided. ko Company 

employee shall disclose CPNI to a person other than the cu$tomer unless the customer provides 



writfen authorization affimatively requesting that the customer’s CPNI be disclosed to that 

person. * .  

The Companies keep a record of all instances where Cpnl[ i s  disclosed or provided to 

third parties, or where tMrd parties are allowed access to CPNI (herebatter referred to as “the 

CPNI record”). An employee that discloses CPM to a third party or allows a third party access 

to CPNI must add to $be CPNI record the name and address of the third party, a description of 

the reasons for the disclosure ofthe CPUI, the specific CPNI that was disclosed, and any witten 

authorization from the customer to disclose the CPNT. This record is maintained by the 

Companies for a minimum period of one year. 

Employees are trained as to when they are and we not authorized to use or disclose 

CPNI. 

Should the Companies make a decision to modi9 its prohibition on the use of CPNI for 

marketing purposes, it will noti& all employees of any such modifications. Under no 

circumstances will CPNI be used for any marketing purpose until after the Companies have sent 

customers the notices required by 47 C.F.R. 5 64.2008 and received the cus tom opt-in or opt- 

out approvals required for such use of CPNI. Sales personnel must obtain wdtten supervisory 

approval before soliciting customer approval for any out-bound marketing campaign. The 

Companies will establish a system by which the status of a customer’s CPNX approval can be 

clearly established if the Companies change their current policy and decidm to use CPNI in an 

out-bound sales or marketing campaign. Upon such a change in the Companies policy, 

employees must add to the CPNI record a description of each such out-bound marketing 

campaign, the specific CPNI that was used in the campaig-a, and what products and services were 

offied as part ofthe campaign. 

2 


